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Introduction: GESIS Panel cohort 2021 
The GESIS panel is a probability-based, mixed mode, self-administered panel. It applies a 

multi-step, sequential mixed-mode strategy for the recruitment of its panelists (Bosnjak et 

al., 2017). In each year since the fully operational start of the GESIS Panel in 2014, about 10-

12% of the panelists of the sample attrite due to various reasons. To compensate for this 

attrition and to avoid an increasingly unbalanced composition of the panel, the GESIS Panel 
regularly recruits new cohorts based on register-based probability surveys of the general 

population. In 2016 and 2018, the GESIS Panel recruited additional cohorts applying a piggy-

backing approach utilizing the German General Social Survey (ALLBUS) as recruitment 

interview. In 2021, the German International Social Survey Programme (ISSP) was used to 

recruit the fourth GESIS Panel cohort (i.e., the third refreshment cohort). The multi-step 

recruitment process of the fourth cohort from 2021 is illustrated in Figure 1 below. Overall, 

764 new panelists were recruited into the active panel. 

 

 
Figure 1: Recruitment process of the GESIS Panel cohort 2021 (Figure not drawn to scale) 

 

In the remainder of this report, the recruitment of the fourth cohort of the GESIS Panel is 

documented. In Part I, the ISSP survey and the recruitment procedure at the end of the 

questionnaire is described. The self-administered profile survey as the second part of the 

recruitment process is documented in Part II (i12). Finally, the report closes with the 

description of the overview on the intergration of the fourth cohort in the data set of the 

GESIS Panel in Part III.  

Part I: ISSP survey as recruitment interview  
In this section, the German International Social Survey Programme (ISSP) that was utilized 

to recruit respondents in 2021 is described briefly. The documentation of the ISSP provides 

a more comprehensive overview of the survey. 

https://search.gesis.org/research_data/ZA7650
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1. ISSP survey overview (i111) 
The International Social Survey Programme (ISSP) is a continuous programme of cross-

national collaboration running annual surveys on topics important for the social sciences.  

Each ISSP survey focuses on a specific topic, which is repeated in regular time intervals. The 

ISSP 2021 was on questions about the environment.  

The target population of the German ISSP 2021 encompasses adults (18 years and older) of 
any nationality residing in Germany either in private or institutional households. The age 

range differs from the initial GESIS Panel recruitment in 2013, where it was restricted to 

target persons between 18 and 70 years.  

The sample for the ISSP Germany was drawn based on a two-stage (persons in sampling 

points/municipalities) register sample. The 162 sampling points were drawn randomly and 

separately for Western (111 sampling points) and Eastern (51 sampling points) Germany. At 
the second stage, a random sample of 29 named persons who were officially registered was 

drawn in each selected sampling point. As target persons from Eastern Germany were 

deliberately oversampled, a design weight compensates for this disproportionality.  

The ISSP is a mail-only survey. The 4,698 target persons were contacted up to three times 

via postal mail. The initial mailing included the paper questionnaire, a data protection 

information, a prepaid return envelope, an explanatory letter, and a prepaid cash incentive 

of 5 Euro. The second mailing was a reminder sent out only to those target persons who did 
not respond after the initial mailing. The final mailing was again sent out only to non-

respondents and included the paper questionnaire, a data protection information, a 

prepaid return envelope, and the explanatory letter. All mailings included a personally 

addressed letter, the institute contact person’s name, address and telephone number.  

The ISSP verified the eligibility of its respondents by comparing sociodemographic 

information provided in the questionnaire and in the register sample. Respondents who 

answered less than 50% of the core questions were considered as breakoffs and deleted.  

The fielding time of the ISSP Germany lasted from June 16 to August 18, 2021. Overall, 1,702 

valid responses were realized. 

2. Recruitment procedure 
At the end of the ISSP survey, respondents were asked whether they agree GESIS to re-use 

their addresses for inviting them to another voluntary survey, namely to the “GESIS 

GesellschaftsMonitor” (the name with which the GESIS Panel project appears to 
participants). Respondents were briefly informed about this survey and pointed to an URL 

with additional information on the GESIS GesellschaftsMonitor as well as to another 5 Euro 

prepaid cash incentive that was announced to be provided with the invitation letter. Out of 

1,702 valid responses of the ISSP, 962 (57%) declared their consent to be re-contacted for 

the GESIS GesellschaftsMonitor. 

The documentation of the consent question can be found in the Appendix part II. 

 
1 Following the GESIS Panel naming convention i represents the year 2021, 1 represents the first cohort 

recruited in the respective year, and the second 1 represents the first survey for the recruitment cohort, i.e. the 

recruitment survey. 
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3. Outcome and response metrics recruitment interview 
The response rate calculations for the recruitment process of the GESIS Panel are based on 

Final Disposition Codes for In-Person Household Surveys (American Association for Public 

Opinion Research, 2011) and are adapted for register-based samples in Germany. The 

response metrics for self-administered online and offline surveys, including the profile 

survey, are based on Callegaro & DiSogra (2008) and DiSogra & Callegaro (2016) and Final 
Disposition Codes for Mail Surveys (American Association for Public Opinion Research, 

2016).  

For the ISSP recruitment survey, we calculate two AAPOR response rates that are the base 

for subsequent calculations. We calculate the AAPOR response rate 1 and AAPOR response 

rate 5 as a minimum and a maximum response rate. AAPOR response rate 1 estimates all 

cases of unknown eligibility (e) as eligible (e=1), AAPOR response rate 5 estimates all cases 

of unknown eligibility as noneligible (e=0).  

 

Overall RR=
𝐼𝑛𝑡𝑒𝑟𝑣𝑖𝑒𝑤

𝐼𝑛𝑡𝑒𝑟𝑣𝑖𝑒𝑤+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟+𝑒(𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝐻𝑜𝑢𝑠𝑒ℎ𝑜𝑙𝑑+𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝑂𝑡ℎ𝑒𝑟)
  

 

AAPOR RR 1 (e=1): 36.86% 

AAPOR RR 5 (e=0): 84.30% 

For detailed information on the coding of outcomes for the CAPI interview, we refer to Table 

1 in the Appendix part I. 

The Recruitment Rate (RECR) is a proportion of respondents who provided initial consent to 

panel participation and data linkage over all eligible respondents. Based on response rate 1 

and 5, we provide two recruitment rates, a minimum, and a maximum recruitment rate. 

 

Overall RECR=
𝐼𝑛𝑖𝑡𝑖𝑎𝑙 𝐶𝑜𝑛𝑠𝑒𝑛𝑡

𝐼𝑛𝑖𝑡𝑖𝑎𝑙 𝐶𝑜𝑛𝑠𝑒𝑛𝑡+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟+𝑒(𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝐻𝑜𝑢𝑠𝑒ℎ𝑜𝑙𝑑+𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝑂𝑡ℎ𝑒𝑟)
  

 

RECR1 (with e=1) = 16.54% 

RECR5 (with e=0) = 37.84% 

Part II: Profile survey (i12) 

1. Basic information 

The first self-administered survey represents the second part of the recruitment process. All 

panelists that finished the profile survey were defined as active panelists (DiSogra & 

Callegaro, 2016) and invited to the subsequent regular panel waves. 

As the fieldwork institute of the ISSP Germany only handed over the names and addresses 

of those ISSP respondents who agreed to be invited to the GESIS GesellschaftsMonitor, the 

profile survey aimed at collecting demographic information about the respondents. 
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Moreover, the profile survey served as a training survey for the respondents. Specifically, the 

aim was to familiarize the respondents with the questionnaire design and the overall 

procedure of the invitation and participation, as well as with several types of questions 

commonly used in the GESIS Panel. Accordingly, we included the most commonly used 
question types, namely single choice questions, multiple choice questions, questions with 

answer scales, as well as open-ended questions. Overall, the profile survey aimed to be 

enjoyable and easy to fill out for the respondents. 

The profile survey relied on a web-push design (Dillman, 2017) that will be described below. 

2. Fielding Phase 

The fielding phase of the profile survey consisted of two phases. In the first phase, we 
contacted only a small sample (n=100) of early respondents from the ISSP who declared 

their consent to be contacted again for the GESIS GesellschaftsMonitor. The key objective 

of this “soft launch” was to test the processes for the envisaged integration of the target 

persons into the active panel. The invitation letters to the profile survey for the first phase 

were sent on August 2, 2021. The target persons included in the soft launch received a 

maximum of two (reminder) letters on August 16 and August 30, respectively.  

The main phase included the remaining 862 ISSP respondents who consented in the re-use 
of their names and addresses for our survey. For them, the invitation letters were sent out 

on September 17, 2021. Again, the maximum of two reminder letters were provided two 

weeks later (on October 4, and October 17). 

Overall, out of the 962 target persons, 764 finished the profile survey and were defined as 

active panelists. 

3. Push-to-Web Design 

The contact strategy for the profile survey was the same in both fielding phases. More 

specifically, the invitation was sent out via postal mail, and target persons received an 

unconditional incentive of 5 Euro along with the invitation letter, a data protection 

information and a flyer with basic information on the GESIS GesellschaftsMonitor.  

The invitation letter included personal login credentials for web participation, namely the 

URL and a personal code to access the survey. Moreover, a QR code was printed on the 

invitation letter. In this way, we implemented a push-to-web design as with the initial 
mailing our target persons were only able to participate online. The contact strategy can 

also be considered as a push-to-mobile design since the QR code enhances the likelihood 

that target persons take part with mobile devices. 

In the second contact, we still did not offer the mail mode and only sent out a reminder letter 

with the personal login credentials for the online survey and a data protection information 

to those target persons who did not respond after the initial contact. In the third and last 
contact, however, we provided the paper questionnaire and a prepaid return envelope 

along with the reminder letter (again with personal login credentials for the online survey) 

and the information on data protection. Neither in the first nor in the second contact we did 

mention the paper questionnaire to be provided with the final contact. However, if target 

persons called our panel management to communicate their inability to participate online, 
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these persons were informed that a paper questionnaire will be provided additionally in one 

of the upcoming contacts. 

At the end of the online questionnaire, respondents were asked to provide and verify an 

email address as we aimed at inviting online panelists in the subsequent panel waves also 
via email. This resulted in three groups of target persons for which the invitation to the 

regular panel waves differed in wave ja:  

1. Target persons who participated online and provided a valid email address (Onliner) 

2. Target persons who participated online but did not provide a valid email address 

(Onliner without email) 

3. Target persons who participated with the paper questionnaire (Offliner) 

All materials that we used in the course of our profile survey can be found in the Appendix 

part IIIII. 

4. Outcome and response metrics Profile survey 

The profile rate (PROR) (DiSogra & Callegaro, 2016) is a proportion of respondents who 

completed or partially completed the profile survey over all respondents who were sent an 

invitation to the profile survey. Complete response is defined as 80% and more answered 

substantial questions. Partial response is defined as 50-80 % answered substantial 
questions. Substantial questions are questions starting from the first question up to the 

survey evaluation items at the end of the questionnaire. 

 

Profile rate PROR = 
𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑐𝑜𝑚𝑝𝑙𝑒𝑡𝑒+𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑃𝑎𝑟𝑡𝑖𝑎𝑙

𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑐𝑜𝑚𝑝𝑙𝑒𝑡𝑒+𝑝𝑎𝑟𝑡𝑖𝑎𝑙+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟
  

Overall PROR = 764/962 = 79,42% 

The Cumulative Response Rate for the Profile survey (CUMR1) is obtained by multiplication 

of the recruitment rate, and the profile rate.  

 

Cumulative Response Rate for the Profile survey (CUMR1) =RECR1×PROR 

Overall CUMR1 = 16.54×79.42 = 13.14% 
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Part III: Active Panel 

1. Invitation to regular panel waves 
Respondents who finished the profile survey were invited to the first panel wave in 2022 

(wave ja).  

The invitation to this panel wave differed between the four cohorts. This is because we 
aimed at contacting the newly recruited panelists in the same way like in the profile survey. 

More specifically, all panelists from the fourth cohort (including the group of Offliner) 

received an invitation letter with personal login credentials (and a QR code) for the online 

survey.  

The paper questionnaire was only provided to those who completed the profile survey via 

mail. As offline participants were also provided with the credentials for the online survey, 

they can switch the mode of participation in every single panel wave. This is different for the 
first three cohorts as for them the invitation is clearly tailored either for online or offline 

participation.  

However, based on the experiences of the 2021 recruitment, the GESIS Panel Team decided 

to introduce the same invitation letter for all cohorts and for all groups (Onliner, Onliner 

without email address, Offliner) in the subsequent panel waves.  

 

2. Integration into the GESIS Panel dataset 
In contrast to the dataset of previous cohorts, the data set of the fourth cohort (i1) does not 

include the data of all respondents that participated in the recruitment interview. The 

dataset only includes basic information from the recruitment interview (i12) for 

respondents that provided consent to subsequent panel participation. Furthermore, the 

information from the ISSP interview is not included due to missing consent for data linkage. 

The recruitment cohort is indicated by variable z000006a. 

With the integration of additional cohorts, the calculation of design weights are necessary 

to compensate for different inclusion probabilities of the recruitment cohorts. The second 

and third cohort were recruited based on the ALLBUS, where an oversampling for 

respondents that live in the former East Germany was implemented. Equivalently the ISSP 

oversampled respondents living in former East Germany.  

The first cohort additionally differs from the following cohorts regarding the age range of 
the respondents. In the first cohort 2013, only persons older than 17 and younger than 71 

were part of the sample. The sample of the refreshment cohorts did not have an upper age 

limit. 

If the analysis includes more than one cohort of the GESIS Panel, it is necessary to apply the 

normalized design weight to correct for unequal inclusion probabilities (variable z000011c). 

For details on the calculation and the use of the design weight, please refer to the 

documentation of the design weighting procedure in the GESIS Panel data manual 

document..  

https://dbk.gesis.org/dbksearch/download.asp?id=63527
https://dbk.gesis.org/dbksearch/download.asp?id=63527
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Appendix 

I. Outcome and Response Metrics 
Table 1: Outcome statistics for recruitment survey 

  Overall AAPOR RR1 

(with e=1)  

AAPOR RR5 

(with e=0) 

Complete Recruited 764 764 764 

 Not recruited 938 938 938 

Eligible, non-interview     

Refusal Refusal 292 292 292 

Noncontact Noncontact    

Other Physically or mentally 

unable/incompetent 

21 21 21 

 Eligible non-interview 

Miscellaneous 4 4 4 

 Physically or mentally 

unable/incompetent 

21 21 21 

Unknown eligibility, 

non-interview 
 

2599 2599  

Not eligible Out of sample  80   

Total  4698 4618 2019 
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II. Consent question for re-using addresses for the invitation to the GESIS 

GesellschaftsMonitor in the German ISSP survey 
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III. Documents 

a. Invitation Letter for the profile survey 
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b. Flyer with information about the GESIS GesellschaftsMonitor (Page 1) 
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c. Flyer with information about the GESIS GesellschaftsMonitor (Page 2) 
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d.  Data protection information (Page 1) 
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e. Data protection information (Page 2) 
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f. First reminder letter 
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g. Second and final reminder letter 
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